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Business Administration and Informatlon Technology Innovation and Application Master's Degree
Program in English, College of Management, National Chi Nan University
Program Curriculum
x4 (114)8 =B » £374 3§ » Effective for students admitted in 2025

BRLEFL (3054 B6EAS - EB2UFL c (EBFFEFRITPLEGHE  EBE A EERUIFRIERR )
Graduation Requirements: 30 credits (6 credits of required courses + 24 credits of elective courses)(The approval of taking elective courses of other
departments of College of Management must gain permission from the director of the program.)
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-1
655000 |FF% 3 & Master rERRE
Research Methods R) 1st Semester
LAFEERRETAFEE S -7
Advanced Topics of Artificial Intelligence and Prospective 3 & Master rEHAE
Information Technology (R) 2nd Semester

1§ 1§ #4% Elective Courses

. =t
FEEEE FupFTR e 3 ¥ Master rEHE
Seminar of Business Administration and Information Innovation E) 3rd Semester
e B A3 E R o - e s .

ﬁi 142 - TEMk . 3 # Master RE AL
Business Analytics and the Applications of Al (E) 1st/2nd Semester
~ ded e 4T 2 A 3 iE Master dFE AR
Big Data Analytics and Modeling E) 1st/2nd Semester

655001 % e o . 3 g Master dFE A
Digital Marketing B 1st/2nd Semester

655002 BEBEET LR 3 # Master dRE R
Co-opetitive Dynamics and Platform Strategy ) 1st/2nd Semester
. - - - di4s s ~RE &2
EX fﬁﬁ 3 s Master 14 *QWJL
Green Finance () 1st/2nd Semester =
A g ETRE AL BN R - -
Environmental, Social and Governance (ESG) 3 s Master gk L
Principles for Sustainable Busineses (E) 1st/2nd Semester
DIRA L AT 3 E Master R RE I 2
Global Industry Competitive Analysis B 1st/2nd Semester
R Ak N 3 i Master o gk L
Semmar on Econometrics (E) 1st/2nd Semester
R -E 3 # Master El DU £ 3
Financial Management E) 1st/2nd Semester
Python#gs* 3% 3 i & «his* Python for 3 bt Master dp 4 A
Finance (E) 1st/2nd Semester
B R e -
Strategic Management of Multinational 3 = Master dREELE
Corporations (E) 1st/2nd Semester
ERECEY F ] 3 & Master dORE A
Modern Organization Management E) 1st/2nd Semester
TR BT 3 i Master dORE A
Organization Behavior and Theory E) 1st/2nd Semester
A A EARS LT E 3 = Master dRE kR
Industry Trends and Business Models E) 1st/2nd Semester




T 3 # Master dRE AL
Management (E 1st/2nd Semester
R b Nl 2l 3 i Master d R E kA
World Economics and Politics E) 1st/2nd Semester
g 8 R A 3 ey M;ster doELE kA
Seminar on Brands and Marketing E) 1st/2nd Semester
ol B d 7 AN % e
ESal it 3 i Master RE ;ﬁ
Design Thinking E) 1st/2nd Semester
B EAL 3 ¥ Master d ATEAE LK
Seminars on Organizational Behavior ® 1st/2nd Semester
A% RS 3 & Master RS 4
Industrial Economics (3] 1st/2nd Semester
R 3 i Master dE S FTE AL
Investment Management ® 1st/2nd Semester
e w - B dM g RE KR
BEMT AN 3 i Master 1 i
Business News and Analysis ® 1st/2nd Semester -
T - - dEdi g it
AR BT AL 3 3 £ Master AR e
Economic and Finance Empirical Data Analysis ® 1st/2nd Semester -
BETETR 3 = Master rEHE
Cross-Border Smart E-Commerce ® 1st/2nd Semester
BAE ARG EFEET 3 £ M;ster rEER
Al-Driven Transformation of Traditional Industries (3] 1st/2nd Semester '
ALFEFERAES LR = -
Artificial Intelligence for Business Practice and Engineering 3 ® Master rEHHE
Applications 1st/2nd Semester
FTHRLEMEPHE L2 A1 FE R RS 2 REL 5 - ,
Al-Enabled Supply Chain and Global Logistics in Taiwan’s 3 ©® Master rEEA
Semiconductor High-Tech Industry 1st/2nd Semester
LR R AR AR R AL 3 i Master [,
Semiconductor Technology Trends and Al Applications (2] 1st/2nd Semester '
S At e Al R 3 & Master rEE R
Semiconductor Technology Management and Al Strategy (3] 1st/2nd Semester '
AlZRds i 8 vy 25 30 3 & M;ster rEEE
Al-Powered Marketing Strategy and Implementation (3] 1st/2nd Semester '
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