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Business Administration and Informatlon Technology Innovation and Application Master's Degree

Program in English, College of Management, National Chi Nan University.
Program Curriculum
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Graduation Requirements: 30 credits (6 credits of required courses + 24 credits of elective courses)(The approval of taking elective courses of other
departments of College of Management must gain permission from the director of the program.)
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655000 |SFERF#% 3 i Master e
Research Methods R 15t Semester
ATH S RAG R R RS - - ‘ -
Advanced Topics of Artificial Intelligence and Prospective 3 ol Master SHESE
Information Technology R) 2nd Semester
&5 Elective Courses
WA T A M R 3 i® J¢_ et 2
Seminar of Business Administration and Information Innovation (E) 3ed Semissttcerr )
o W AT - - e A
kot BEAR o 3 i Master HETR XK
Business Analytics and the Applications of Al (E) Ist/2nd Sermester
AEHE AT REDE AN 3 & Master wEE R X
Big Data Analytics and Modeling (E) Ist2nd Semester
gssoor  |BuiwiTar 3 2 Master BRE AL
Digital Marketing E) Ist/2nd Semester
655002  |MEAE BT & R 3 & Master CEEES E X
Co-opetitive Dynamics and Plaiform Strategy (E} Ist2nd Semester
ek 3 & Master SMER EEAL
Green Finance (E} Ist/2nd Semester 5
AREEORIE - R FAGTRRY . -
Environmental, Social and Governance (ESG) 3 i Master R K
Principles for Sustainable Busineses (E) 1st2nd Semester
EHEXRE o 3 g Master HERL XE
Global Industry Competitive Analysis (E) 1st2nd Semester
EEEER 3 GO Master HEEE A X
Seminar on Econometrics (E) [st/2nd Semester
R F5 R 3 i Master EEES ST ]
Financial Management B) 1st/2nd Semester
Python4Z X35 4 84 £ 49 J& § Python for 3 3 Master hMe Rk kit
Finance - (B) 1st/2nd Semester
B ol 22 . -
Strategic Management of Multinational 3 g Master dEML R
Cotpotations E) 1st/2nd Semester
ARpBTE 3 % Master BEME L
Modemn Organization Management (E) 1st/2nd Semester
AT RREN 3 i Master B E ﬁ:‘% ik
Organization Behavior and Theory ' E) ist/2nd Semester
(AT RAE RS RWEMSL 3 ® Master HER SR L
[ndustry Trends and Business Models (E) Ist/2ad Semester




e s Master B A& XK
Management (E) 1st/2nd Semester
TR RBE & Master Bl R
World Economics and Politics (E) 1st/2nd Semester
?m'%ﬁéﬁ;:fds and Marketing * Mastsr ERER LM
eminar on Br
(E) Ist/2nd Semester
ESR & { s R éﬂ&- B
Design Thinking (E) 1sU2nd Semester
HELBAT B R A e Master GRS
Seminars on Organizational Behavior (E) 1st/2nd Semester
AXaRY 4 Master BEH R 2
Industrial Economics (E) 1st/2nd Semester
WA g Master wHe - REA LK
Investment Management (E) Ist/2nd Semester
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Business News and Analysis ) Ist/2nd Semester *
- @5 - .

T S X i i aster *-‘iﬂ“*‘%%“i
Economic and Finance Empirical Data Analysis (E) 1st/2nd Semester
BT £ " =3
Cross-Border Smart E-Commerce (E) Master AER

1st/2nd Semester
W EE Al BAESYS B HA & - "
Al-Driven Transformation of Traditional Industries (E) Mater BRER

1st/2nd Semester
ATHBHERH S A TR & -
Artificial Intelligence for Business Practice and Engineering ) Master g AE
Applications 15t/2nd Semester
ERFEHEHBE AT BB ERRSHER & -
Al-Enabled Supply Chain and Global Logistics in Taiwan’s ©® Master HAE
Semiconductor High-Tech Industry 1st/2nd Semester
FABMRE LAY - LB URAIRLA & o SR
Semiconductor Technology Trends and Al Applications (E) I =
B RFEN Al R ] - -
Semiconductor Technology Management and Al Strategy (E) }sUZII:,d]agtef:;ester rRIA
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Al-Powered Marketing Strategy and Implementation (E) Master ERER

1st/2nd Semester
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